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Positioning Apple For Growth In The Mid-Range Market

India remains one of the fastest growing smartphone markets, on account of improving 4G
u Sta b I e infrastructure and a relatively young and tech-savvy population. Smartphone shipments in India
grew by about 15% in Q1’17 (compared to a 4.3% global growth rate). However, the market
1 4 60 u Down g rad ers remains very price sensitive, and smartphone ASPs in the country stood at just $122 in 2016,
m U d compared to ASPs of about $258 in China and $410 in the U.S. Low-cost phones running Google’s
pg raaers Android software continue to largely dominate the market. While Apple tried to bring down its
pricing in the Indian market by proposing to sell certified refurbished iPhones, the plan was struck

down by the Indian government, causing the company to double down on its strategy of pushing

OW M |d H ig h legacy devices in the market.
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Smartphone Market
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THEVERGE o rcch - SCIENCE - CULTURE - CARS - REVIEWS - LONGFORM  VIDED  MORE

Apple makes more money with services than
AirPods, Apple TV, Watch, and iPad sales combined

By Natt Garun | @nattgarun | Nov 2, 2017, 5:56pm EDT %E‘E@J Eg)ﬁﬂgiméﬁﬁﬁ (2340121%775) /

TR EeIERFIIATIRE, FiF
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Apple’s services division has been the company’'s second strongest source of revenue
behind iPhones since April 2016, when it first surpassed Mac sales. Services include Apple
Music and iCloud, which the company said saw a 75 percent subscriber growth, though it did
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